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WESCAN OPTICAL AND CLAUDIA ALAN AT THE 2011 GRAMMYS
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Baing presant at celabrity avents is a marketing strategy that gives
tremandous mbermational exposure 1o companies and undeniably
enhances brand awareness. Celebity andorsaments are al an all-time
high and eyewear companies arg no exception to the trend. Two
Canadian companies, Wescan Optical and Claudia Alan, had the honour
1o participale in the aMicial gift bag for the 53™ Annual Gramemy Awards

Hawing outfitied many A-list calebrities last Seplember a1 tha Toromo
Imermational Film Festival (TIFF) with frameas from Evatik, FYSH UK and
Kliik-denmark. Wescan Optical was ready to roll out the red capet once
again o gift some of the most celebrated ariists in music today.

Wescan was proud to offer the celebrites two new ophthalmic styles from
its FYSH UK collection - F3428 and F3435. The glasses were part of &
lang list of luxurious gifts found in the sought-after celabrity tofe bag that
was given ko nominees, presenters and performers prics to the Grammys at the LONDOMN Hodel in West Holywood,

“Stars love showing off their specs,” said Beverly Suliieanu, Wescan's VP of product development. *From the retre-inspired cat-aye
to geak-chic, it his becoma an undentable trend amang celsbrities and fashon-ConSCious consLmerns 1o accessarize their leak with
a stylish pair of frames.”

“¥e are exciled 1o include FYSH UK's stellar eyewear in the Red Carpel Celebrity Gift Sules in honour of the Grammys.” added
Roger Zamudio, CECQ of Red Carpet Events LA, “Thesa days four eyes ane much coclar than twol”

Vancouver-based brand AYA. designed by Carla D'Angedo, also included 80 pairs of sunglasses in the gift bags for the 2011
Grasmifmy Awards Person of the Year tribute which hanoured Barbra Stresand on Februany 11, Invited 1o pamicipate in the
apportunity by WOW) Crealions, AYA sunglasses had the apporiunily o grace the faces of celebrity guesis like Barbra Streisand,
Diana Krall, Christna Agudara, Jannifer Hudson, David Foster, Heidi Klum, Fran Drescher and many mare,

“I think this is an excallent marketing oppartunity for the AYA Accessones line,” said D'Angelo, who was also at the TIFF and
presented Matt Damon and his wife who wear bath her eyewaar. D'Angeds contribuies bo the OME x ONE charity where Daman is
ambassadar, *| am very parteular aboul the svents | partcipats in, This one is an excelant fit because of the largetad recipiant B
and no cost i parficipate, other than the sunglasses themselves. | am especially excited o get AYA on the Canadian celebs, Diana
Kra#l and David Foster, who may have an innate appreciation of the native Indian artwoerk feature in the AYA line”

For more information on thesa two companies, please click on Wescan Optical and Claudia Alan
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